
The Mollie 
eCommerce 
Guide

Find your way in Europe by learning 
about the local eCommerce markets 
and payment methods used in different 
European countries.



If you want to expand to another European 
country, you might be surprised at the 
differences in eCommerce. The payment 
methods commonly used in one country 
may not be used in neighbouring countries 
and what customers expect from an 
online shop differ across Europe. Mollie’s 
eCommerce Guide will help you uncover 
all the secrets of European eCommerce and 
payment methods.



Mollie’s eCommerce Guide contains information 
on the following countries:
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Austria

The remarkable 
popularity of open 
invoicing

In terms of international online shopping, Austria ranks number 
three in Europe. International merchants account for at least 
55% of the online market here. Amazon is extremely popular 
here, due largely to third-party sellers who operate through 
its marketplace. The number of Austrian online retailers has 
tripled over the past ten years.

Today, only 7.8% of online purchases in Austria are made using 
a mobile device. Yet, this number is predicted to rise steadily 
in years to come. Nearly half of Austrian consumers use their 
smartphones to search for products, but only 23% of them use 
their phone to make a purchase. This leaves plenty of room for 
growth. Like in many other European countries, eWallets are 
quickly growing in popularity here too. 

In ‘human years’, Austria’s eCommerce market is on the verge of adulthood.
After years of rapid growth, it is starting to reach maturity. Though growth 
is beginning to plateau, it remains solid at 9.4%. Ready for a real challenge? 
Try getting Austrians to shop using their smartphones! 

Population

8.8 million
eCommerce market value

€9.1 billion (£8.2 billion)
Desktop or mobile?

92% desktop, 8% mobile
eCommerce market projected annual growth

8% annually (by 2021)

Market overview



In Austria, men are more likely to shop online than women. Online shopping 
is also more popular among higher-income households than those with lower 
earnings. This provides opportunities for online retailers here to target groups 
that are currently under-represented; for example, by launching concepts that 
focus heavily on savings. 

What Austrian shoppers buy online
clothing and sporting goods 

travel and holiday accommodations 

books, magazines and newspapers

household goods

tickets to events

electronics
 

software

films and music

computer hardware

food and groceries

medicines

other products

Source: 2019 Payment Trends Report from J.P. Morgan.
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56%

39%

37%

36%

34%

31%

30%

23%

19%

14%

7%

Not everyone shops online (yet) That makes it an essential payment option for online 
merchants here. And, since many Austrians shop on 
international shops online, credit card payments are another 
must-have. Many online shops make the mistake of failing 
to cater their payment options specifically to the Austrian 
market. Taking Austrian preferences into account will give 
you an advantage over your competitors.

‘Buy now, 
 pay later’  

Payment methods

is even more popular in 
Austria than it is in Germany.

Tip from Mollie



Belgium

A preference 
for Bancontact 
and mobile

Currently, international eCommerce giants 
define the online retail landscape in Belgium, 
with Amazon, Coolblue, Bol.com. Zalando and 
MediaMarkt topping the ranks. One reason 
for this is that Belgian labour law prohibits 
local retailers from operating a night shift. 
 
In 2018, 63% of Belgian online shoppers 
ordered from a retailer in another country. 
If your shop sells frequently to Belgian 
customers, it is a good idea to offer them 
local payment methods. 
Localise your website to win over both 
Dutch - and French - speaking Belgians, 
and watch your conversion rate increase.

The average Belgian consumer spends only €1,473 (£1,327) online each year 
- far below the European average of € 2,186 (£1,970). This leaves plenty of 
room for growth, even if you’re operating in neighbouring countries, because 
Belgians love shopping across borders.

Population

11.4 million
eCommerce market value

€10 billion (£9 billion)
Desktop or mobile?

85% desktop, 15% mobile
eCommerce market projected annual growth

8.5% annually (by 2021)
Market overview



Smartphone transactions are quickly gaining in popularity among Belgian 
online shoppers. In 2018, mobile sales totalled €1.5 billion (£1.4 billion). 
Analysts predict this number will rise to above €2.6 billion (£2.3 billion) 
by 2021. More than half (54%) of these purchases are made using apps. 
Meanwhile, eWallets are the fastest-growing payment method in the country.

What Belgian shoppers buy online

Mobile Commerce in Belgium

clothing and sporting goods 

travel and holiday accommodations 

tickets to events

books, magazines and newspapers

household goods

other products
 

electronics

films and music

software

food and groceries

computer hardware

medicines

Source: 2019 Payment Trends Report from J.P. Morgan.
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47%

40%

39%

33%

24%

21%

20%

19%

16%

13%

9%

Bancontact is the #1 choice among Belgians for paying online. Ensure 
that you offer the mobile version of this payment method too, because 
more than half of payments here are made using smartphone apps.

Add Bancontact 
for smartphone to 
your payment mix 

Payment methods

Tip from Mollie



France

Bank cards 
lead the pack
France is home to Europe’s second largest eCommerce market, a mature 
market with healthy projections for growth. One of its most striking features 
is its extensive ‘click and collect’ network. Many French consumers now 
even choose to order their daily groceries online and pick them up from 
a refrigerated locker. 

The ‘Click and collect’ concept is well 
established in France. French consumers 
can always collect their orders in-store or at 
a pick-up facility near them. That saves time, 
shipping costs and visiting their neighbours’ in 
order to collect packages. Some online shops 
have even turned click and collect into a fine 
art. For instance, Amazon has installed pick-
up lockers at local train stations. Supermarket 
chain E.Leclerc lets people pick up their 
groceries from refrigerated lockers on their 
way home from work. 

For payments, cartes bancaires (bank cards, 
including credit and debit) are the #1 choices. 
Meanwhile, eWallets are gaining in popularity – 
particularly PayPal, thanks to its strong security 
credentials. French consumers prefer to use 
bank transfers for more expensive purchases.

Population

67.1 million
eCommerce market value

€81.7 billion (£73.6 billion)
Desktop or mobile?

79% desktop, 21% mobile
eCommerce market projected annual growth

10.5% annually (by 2021)
Market overview



What French shoppers buy online

French shoppers love a bargain

clothing and sporting goods
 

travel and holiday accommodations
 

household goods

books, magazines and newspapers

tickets to events

food and groceries

software

computer hardware

films and music

electronics

medicines

French consumers are more price-sensitive than shoppers in other European 
countries. As many as 80% of French online shoppers say that they compare 
prices before making a purchase. Sales and discounts are also very popular. 
So, perhaps it’s no surprise that France is home to the world’s largest flash 
sale website, Veepee. You have to become a member first, but then you get 
something in return for it: heavy discounts on all kinds of premium products, 
including designer fashion. 

62%

58%

40%

28%

25%

22%

19%

18%

16%

16%

3%

Source: 2019 Payment Trends Report from J.P. Morgan.

If you want to do business in France, make sure to localise 
your website. Translate your shop into French and offer local 
payment options, such as cartes bancaires. Also remember 
that many consumers here expect free shipping. With the 
right payment and shipping options, you’ll be all set for your 
shop’s French debut.

Payment methods

Offer free 
shipping

Tip from Mollie



Germany

‘Buy now, pay later’ 
 is here to stay 
German consumers have been enjoying cross-border shopping, even long before the rise 
of eCommerce. Mail-order companies were once enormously popular here, and they have 
left a legacy that retailers can still feel today: many Germans prefer to ‘buy now and pay later’. 
This is crucial background information for any retailer entering the German market.

Germany is Europe’s third-largest eCommerce 
market. It is a major centre for eRetail, despite 
the fact that the average German spends less 
time online than other European consumers. 
When it comes to payment preferences, the 
country also does things a little differently. 
Due to the long-time popularity of mail-order 
companies, many consumers here are used 
to ‘buying now and paying later’. They don’t 
transfer the funds for their order until they 
receive the merchandise. Payment providers 
such as Klarna make sure that the merchant 
is not at risk.

Amazon is the largest eRetailer in the 
German market, followed by former 
mail-order company Otto. Fashion retailer 
Zalando (which is headquartered in Berlin) 
comes in at number three. In total, these 
three companies account for 43% of the 
German eCommerce market. But that’s not 
to say there is no room for new (foreign) 
online retailers. ‘The Big Three’ can even act 
as a stepping stone into the German market.

Population

83 million
eCommerce market value

€73 billion (£65.8 billion)
Desktop or mobile?

73% desktop, 27% mobile
eCommerce market projected annual growth

7.3% (by 2021)annually

Market overview



What German shoppers buy online

Germans are picky customers

clothing and sporting goods 

household goods

travel and holiday accommodations 

 books, magazines and newspapers

tickets to events

films and music

medicines

food and groceries

electronics

computer hardware

software

So, you order a pair of pants online and you’re not crazy about the way they fit. But you 
still decide to throw them into your closet, because ‘you never know’, maybe you’ll give 
them another try someday. Sound familiar? Not for most Germans. Here, consumers take 
a somewhat more critical view of their online purchases. As a result, return rates are the 
highest in Europe, with as many as 53% of German online shoppers saying they return 
at least one item bought online each year. That makes a solid returns policy a key factor 
for doing business in Germany.   

67%

54%

50%

46%

43%

37%

31%

28%

27%

23%

19%

Build trust

Source: 2019 Payment Trends Report from J.P. Morgan.

Tip from Mollie

PayPal is the 
most popular 
eWallet in 
Germany by far.

Buy now, 
pay later? 
Use Klarna to 
avoid any risks.

Payment methods

Ready to enter the German market? Make sure your security 
is up to par. German consumers are more likely to read the 
terms and conditions and greatly value a trusting relationship 
with their retailers. Once you’ve won over a customer here, 
they tend to remain loyal. Also remember that ‘buy now, pay 
later’ is a popular payment option in Germany, which means 
it’s a good idea to offer it. 



Italy

Prepaid cards 
and cash are 
still popular
The Italian eCommerce market is quickly catching up. 
Today, Italy ranks #1 in Europe when it comes to payment 
via smartphone. Many e-shoppers here also enjoy buying from 
international retailers online. That makes Italy an attractive 
market for eRetailers who are ready to go international.

The Italian market is still playing catch-up 
compared to more mature markets like those 
in the UK, France and Germany. Italians have 
been quicker than other European consumers 
to embrace shopping via smartphone. 
As a result of this, in-app purchases have 
surpassed desktop shopping. 
Some of the most popular shopping apps 
in Italy are Shpock, AliExpress, Zalando and 
Yoox. These platforms offer an attractive 
entry point for retailers to enter the Italian 
market. Another smart option is to launch 
your own eCommerce app. 

When making online purchases, most Italians 
reach for their bank card, especially debit. 
Yet, digital wallets are incredibly popular 
here too, already accounting for nearly 
one-third of online transactions. 
The virtual wallet is especially popular for 
making smaller purchases. Meanwhile, 
Italians prefer using their bank cards to pay 
for more expensive items.

Population

60.6 million
eCommerce market value

€21.2 billion (£19.1 billion)
Desktop or mobile?

67% desktop, 33% mobile
eCommerce market projected annual growth

14% annually (by 2021)

Market overview



Cashless? Forget about it! 
Italian consumers have been slower than other Europeans to embrace 
electronic payments. In the offline world, Italians still have a strong preference 
for cash, despite initiatives like No Cash Day which aim to overcome some 
of the scepticism related to credit and debit cards. Online, Italian consumers 
still regularly use prepaid cards instead of credit or debit. One popular method 
is PostePay, a prepaid card offered by the Italian postal service. 
Cash on delivery is still a common method, though it is sharply in decline.  

What Italian shoppers buy online
clothing and sporting goods

 
household goods

travel and holiday accommodations
 

books, magazines and newspapers

electronics

tickets to events

software

films and music

food and groceries

computer hardware

medicines

39%

36%

36%

26%

20%

17%

12%

10%

9%

7%

3%

Source: 2019 Payment Trends Report from J.P. Morgan.

Online shopping in Italy is primarily popular among younger shoppers, 
while older generations still prefer brick-and-mortar shopping. If you’re 
ready to expand into the Italian market, it’s a good idea to target teenagers 
and shoppers in their twenties and thirties.

PostePay is a prepaid card 
issued by the Italian postal 
service which is popular 
among shoppers here.

Payment methods

Focus on 
younger shoppers

Tip from Mollie



Netherlands

The Netherlands may just be Europe’s most dynamic eCommerce market. 
It’s home to several market-leading local eCommerce retailers, Dutch 
consumers love to shop online and fast delivery times. If you’re ready 
to enter the Dutch market, you’ll definitely want to remember this rule: 
Turn. On. iDEAL!

No other European country has a higher 
number of online shops per capita than 
the Netherlands. That means the competition 
is stiff. The largest local online retailers are 
Bol.com and Coolblue. Bol.com started out 
as an online bookstore, but now sells 
everything from shampoo to pop-up tents. 
Meanwhile, Coolblue has become the go-to 
source for electronics among many Dutch 
consumers. German retailer Zalando ranks 
third among the most popular online shops 
in the Netherlands. 

Thanks to the country’s relatively small size 
and excellent infrastructure, shoppers enjoy 
very short delivery times. More than one third 
of Dutch consumers expect their orders to 
be delivered within 48 hours. This poses 
a challenge for some online retailers. 
On the other hand, it’s easy to plug in to the 
country’s well-established logistics networks. 

Population

17.5 million
eCommerce market value

€22.5 billion (£20.3 billion)
Desktop or mobile?

80% desktop, 20% mobile
eCommerce market projected annual growth

11% annually (by 2021)

iDEAL is by far 
the most popular 
payment method

Market overview



Tip from Mollie

What Dutch shoppers buy online

Watch your language

clothing and sporting goods
 

travel and holiday accommodations
 

tickets to events

household goods

books, magazines and newspapers

food and groceries

software

electronics

films and music

computer hardware

medicines

Although many Dutch consumers are fluent in English, they still prefer 
for online shops to speak their local language. Major local online retailers 
like Bol.com and Coolblue have made communication a key part of their 
formulas for success. They’ve both mastered the Dutch ‘no-nonsense’ 
tone of voice, down to the finest detail. This approach has made both 
of these retailers trendsetters in their home country. Ready to enter 
the Dutch market? Then make every word count. 

72%

69%

64%

49%

42%

37%

36%

35%

23%

15%

1 1%

Source: 2019 Payment Trends Report from J.P. Morgan.

Activate iDEAL

Payment methods

iDEAL is by far the most popular payment method in 
the Netherlands. Trailing far behind are direct debit, 
Bancontact, credit card and PayPal. If you’re expanding 
your business into the Netherlands, it’s an absolute 
must to accept iDeal payments.



wPoland

A different 
payment method 
for each bank

A quick look at Poland’s top-ranking 
eCommerce retailers reveals something 
quite unique about this country: all of them 
are local companies. The top two online shops 
are Allegro.pl and Centeo.pl, where shoppers 
can purchase anything from coffee to musical 
instruments. At number-three, OLX.pl is 
a platform for classified ads where anyone 
is free to sell (second-hand) merchandise. 

Most Polish consumers prefer to shop 
inside their own country. Only 10% of 
online shoppers here occasionally buy 
from international retailers. Price is usually 
the deciding factor. If you want to enter the 
Polish market as a foreign retailer, it takes 
some careful planning to help your brand fit in.  

Foreign eCommerce retailers face some hurdles in Poland, because 
Polish consumers prefer buying from domestic companies. At the same 
time, the eCommerce market here experienced double-digit growth from 
2018 to 2019. With a strong local strategy and a little patience, you might 
be able to break through the cultural barrier and win over Polish shoppers 
to your brand.

Population

38 million
eCommerce market value

€9.9 billion (£8.9 billion)
Desktop or mobile?

89% desktop, 11% mobile
eCommerce market projected annual growth

10% annually (by 2021)

Market overview



Contactless? No problem!
Compared to other European countries, where consumers are often digging in their pockets
for change, Polish consumers have been quick to embrace contactless payments. In fact, 
it was one of the first countries in the world to adopt this new technology. This puts the 
country well on its way to digital-only payments. A good example of this is BLIK, a mobile 
payment option that has become an overnight success here.

What Polish shoppers buy online
clothing and sporting goods

 
household goods

food and groceries

books, magazines and newspapers

travel and holiday accommodations

tickets to events

electronics

computer hardware

films and music

medicines

software

Source: 2019 Payment Trends Report from J.P. Morgan.

67%

39%

25%

23%

22%

19%

18%

10%

10%

8%

8%

Bank transfers are by far the most popular payment method 
in Poland. Major Polish banks all offer their own solutions for 
online transfers. Meanwhile, credit cards are also quickly 
gaining in popularity, as are eWallets, which is unsurprising, 
considering the country’s openness to digital-only payments. 
ERetailers are well-advised to offer their Polish customers 
a mix of all three of these payment methods.

Tip from Mollie

Offer many 
payment 
methods

Payment methods



Spain

eWallets on the rise
The Spanish eCommerce market is not as mature as those in France, Germany or the UK, 
but it is growing fast. One of its most striking features is the popularity of shopping via a 
smartphone. Ready to open up an online shop in Spain? Might be a good time to investigate 
creating a mobile app for your shop. 

Amazon.es is the largest retailer in the 
Spanish eCommerce market. But there’s 
another giant here: Inditex, the Spanish 
parent company behind fashion chains like 
Zara, Pull&Bear and Bershka. Though it was 
a relative latecomer to online retail, only 
launching in 2010 and still focusing primarily 
on offline sales, Inditex is rapidly expanding 
its online business. 

At the same time, more and more Spanish 
shoppers are now embracing online shopping. 
One of the most striking features of the 
Spanish eRetail market is the popularity of 
mobile shopping, with nearly 40% of eRetail 
orders being placed via smartphone.

Population

46.6 million
eCommerce market value

€30.3 billion (£27.3 billion)
Desktop or mobile?

62% desktop, 38% mobile
eCommerce market projected annual growth

13.5% annually (by 2021) Market overview



What Spanish shoppers buy online

Shipping times: The shorter, the better

travel and holiday accommodations 
 

 clothing and sporting goods
 

tickets to events

household goods

books, magazines and newspapers

software

computer hardware

electronics

 food and groceries

films and music

medicines

Spain is a large country, which can sometimes result in longer shipping times. Consumers 
here easily expect to wait 3 to 5 days to receive their orders. Yet, this is gradually changing. 
In major cities like Madrid and Barcelona, delivery services like Deliveroo and Amazon Prime 
now offer same-day delivery. Are you ready to conquer the Spanish market? Short delivery 
times might just be your key to success.

63%

54%

48%

37%

25%

22%

21%

20%

16%

14%

3%

Source: 2019 Payment Trends Report from J.P. Morgan.

When making an online purchase, most Spanish shoppers 
reach for their bank cards, such as Visa and MasterCard. 
Yet, eWallets are also quickly on the rise here. Only Italians 
are more likely than Spanish shoppers to pay online using a 
digital wallet. Currently, PayPal tops the eWallet rankings in 
Spain, but Google Pay, Apple Pay and Amazon Pay are also 
available here. There is even a local eWallet provider on the 
market, called Bizum.

Credit cards are still the 
go-to choice for Spanish 
shoppers, with 71% paying 
by Visa and Mastercard and 
2% by American Express. 

Payment methods

Activate   
eWallets

Tip from Mollie



Switzerland

Have Swiss shoppers reached their peak of online shopping? 
A look at the shrinking growth figures over the past few years might give 
you the impression that they have. Yet, the Swiss market is definitely one to 
watch closely. Analysts predict as much as 15% in total growth for the mobile 
commerce market here by 2021. That’s twice as high as the projected growth 
rate for Switzerland’s eCommerce market on the whole.

Bank transfers from local accounts still 
make up around 53% of online payments in 
Switzerland. This means that as a merchant, 
you’ll need a Swiss bank account if you want 
to receive payments here. Payments via 
eWallets like PayPal, Twint and SwissWallet 
are also gaining in popularity, while bank card 
usage is expected to slightly decrease in 
the near future. 

Because Switzerland is not an EU 
member-state, cross-border shipments 
may encounter delays when passing through 
customs. If you want to reduce shipping times 
by around one day and get a lead on your 
competitors, you might consider opening up 
a local hub to supply your Swiss customers. 

Population

8.5 million
eCommerce market value

€10.1 billion (£9.1 billion)
Desktop or mobile?

73% desktop, 27% mobile
eCommerce market projected annual growth

7.5% annually (by 2021)

Receive transfers 
to a Swiss 
bank account

Market overview



Did you know that, despite its relatively small size, Switzerland has four 
official languages? These are German, French, Italian and Romansh. 
Today, Romansh is far less widely spoken than the other three. Any retailer 
doing business in Switzerland should always remember to communicate 
at least in the country’s three major languages.

What Swiss shoppers buy online

Opportunities for smartphone shopping

travel and holiday accommodations 

clothing and sporting goods 

tickets to events

books, magazines and newspapers

software

household goods

films and music

other products

electronics

computer hardware

food and groceries

medicines 

Swiss shoppers love their smartphones. This helps account for the strong 
growth forecasts for the mobile commerce market here. Consumers here use 
their mobile devices heavily to research products before making a purchase. 
That’s why it is important for mobile retail sites to provide plenty of information
and a customer-friendly user experience.

Payment methods

Source: 2019 Payment Trends Report from J.P. Morgan.

Communicate in 
three languages

78%

64%

54%

43%

42%

41%

41%

30%

29%

27%

24%

6%

TWINT is Switzerland’s own 
digital cash service. It lets 
consumers issue payments 
using their smartphones. 
Swiss banks are gradually 
opening up to Apple Pay, 
Google Pay and Samsung Pay, 
but for years TWINT was the 
only digital payment option 
they accepted. 

Tip from Mollie



United Kingdom

When it comes to online shopping, the United Kingdom is Europe’s 
undisputed champion. The nation alone accounts for one third of the total 
European eCommerce market value. Today, most online purchases here are 
made using mobile devices. Mobile commerce is also expected to continue 
its strong growth, reaching about €188.8 billion (£170.1 billion) by 2021.

Mobile commerce, particularly in-app 
shopping, is rapidly becoming the norm 
in the UK. In 2018, in-app purchases already 
accounted for 43.5% of mobile commerce. 
So it can be a good idea to offer an app 
where your shoppers can place their orders 
easily, securely and conveniently.

Currently, eBay, Amazon and Groupon are 
the UK’s most popular online-shopping apps. 
More and more products are now being sold 
through social media apps as well, including 
Instagram, Pinterest and Facebook. Secure, 
seamless payment options for these channels 
are definitely a worthwhile investment.

Population

67 million
eCommerce market value

€178.5 billion (£160.9 billion)
Desktop or mobile?

49% desktop, 51% mobile
eCommerce market projected annual growth

7.5% annually (by 2021)

Card payments 
top the charts, with 
eWallets rising fast

Market overview



The key to success in the UK in the years ahead will be a 
mobile-first strategy. Rising app usage, the rapid growth of 
digital wallets and the convenience of one-click checkouts 
all offer retailers plenty of opportunities to boost conversion.

What British shoppers buy online

Older shoppers are the future

clothing and sporting goods 

travel and holiday accommodations

household goods

films and music

tickets to events

books, magazines and newspapers

software

electronics

food and groceries

computer hardware

medicines

other products

Currently, the average age of the British population is 40.5 years. In the decades ahead, 
older people will account for an ever-increasing percentage of the population. This is good 
news for retailers, as older British shoppers tend to spend more money and they are now 
spending more and more time online. Online retailers in the UK are well-advised not to 
devote all their attention to younger shoppers. The older generations represent a vibrant 
and fast-growing market here.

Payment methods

Source: 2019 Payment Trends Report from J.P. Morgan.

Enable 
mobile sales

74%

67%

65%

50%

48%

42%

36%

43%

43%

21%

15%

12%

Tip from Mollie



Hi, we are 
Mollie.
We help organisations grow by optimising their 
digital transactions. Our user-friendly platform lets 
you effortlessly offer the most popular local online 
payment methods in each European country in 
a matter of minutes. Then, all your payments are 
processed securely, and you can easily keep track 
of these through a single account overview. 
By streamlining your digital checkout processes, 
we simplify things and save you lots of work. 
That’s how we create room for your business to grow.

Our roots are in the Netherlands, where we launched the first version of our 
digital payment service in 2004. Since then, we have continued to expand 
beyond international borders. Today, Mollie has offices in the Netherlands, 
Belgium, Germany and France, and our solutions are used throughout Europe.

No matter where you currently stand or where you want to go, we believe 
that everyone has a right to grow. And we are here to help. Are you ready 
to conquer a new market or get even more out of your existing platform(s)? 
We’d be delighted to connect you with one of our national market specialists.

Growing together

At home in Europe



Find out 
more

Visit 


